
DARA CONSULTING NEWSLETTER 

 

Dear Friends 

 

As we come to the end of 2013, Dara Consulting 

(PTY) LTD would like to take the opportunity to 

thank all its stakeholders for what has been a 

very busy but productive year. 

 

2014 provides further opportunity for us to 

provide  training that will enable new and old 

stakeholders to strengthen their CSR grounding 

and enhance their supply chain.  

 

Stuck on ideas for holiday gifts?  We 

recommend this month’s book The New 

Sustainability Advantage: Seven Business 

Case Benefits of a Triple Bottom Line by Bob 

Willard.  This is a great read that considers the 

benefits of the "triple bottom line" and how these 

can increase a typical company’s profit within 

five years, depending on its size and industry 

sector.  The book also demonstrates that, by 

focusing on sustainable strategies businesses can 

reap a number of benefits including increasing 

their revenue, reducing expenditure and 

improving productivity.   

 

Wishing you and your teams all the very best for 

2014. 

 

Enjoy! 
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It is hoped that there is an annual overview of corporate legal 

accountability for human rights which takes into account trends 

and developments in the legal profession.  Such an overview 

should take into account the latest developments in lawsuits 

against companies for alleged human rights abuses.  Paying 

attention to such trends and issues will in the long term strengthen 

firms strategies as well as the profession as a whole as there will 

be a better understanding of legal risks in connection with human 

rights abuses.  

 

An annual review will also assist in addressing expectations of 

how lawyers should integrate the UN Guiding Principles on 

Business and Human Rights into their advice to companies.  It is 

interesting to note the current legal proceedings brought by ex-

gold miners suffering from silicosis, against 30 gold mining 

companies, alleging the companies did not adequately protect the 

workers from silica dust.   

Possible trends may include recognizing continuing concerns 

over steep and worsening barriers that prevent most victims of 

abuses involving companies from accessing justice; or the lack of 

availability of courts to address claims by victims against 

companies which operate both within and beyond the South 

African borders.   

Defining accountability 
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Book of the month  
 

The New Sustainability Advantage: 

Seven Business Case Benefits of a 

Triple Bottom Line by Bob Willard 

considers the benefits of the "triple 

bottom line" and how these can 

increase a typical company’s profit 

within five years, depending on its 

size and industry sector.  The book 

also demonstrates that, by focusing 

on sustainable strategies businesses 

can reap a number of benefits 

including increasing their revenue, 

reducing expenditure and 

improving productivity.   

A quick poll amongst many NPOs will likely reveal that government is failing to 

deliver on the provisions of section3. In order to determine whether or not Non 

Profit Organizations (NPOs) have received the requisite support from 

government, it is best to start by considering the provisions of section 3 of the 

Nonprofit Organizations Act (NPO Act).  This section provides that : ‘Within 

the limits prescribed by law, every organ of state must determine and coordinate 

the implementation of its policies and measures in a manner designed to 

promote, support and enhance the capacity of NPOs to perform their functions.’   

 
Unfortunately the provisions above are far from reality.  Many of the revised 

codes wrongly refer to the former section 21 company as ‘an association not for 

gain incorporated under section 21 of the Companies Act of 2008.  This is 

despite the fact that the new Companies Act no longer considers the concept of a 

section 21 company. 

 

In addition to the above it is also important to consider the best way of 

measuring NPOs.  It is clear that NPOs with an annual total revenue of R10m or 

less qualify as exempted micro-enterprises and they accordingly have a BBBEE 

status of ‘level four contributors.’  It is also important to note that such NPOs 

require an affidavit attesting to the fact that their annual total revenue is less 

than R10m  and  that this should be sufficient proof to qualify NPOs as 

exempted  micro enterprises.  Therefore,  if this is the case then why should 

NPOs require an accreditation agency to issue BEE certificates confirming their 

BBBEE status?  Interestingly enough the Codes provide no provision for NPOs 

who have a total revenue of more than R10m. 

 

Despite the above, all NPOs must take the time to understand the relevance of 

the score card to their operations.   

 

Continued on Page 3 

Measuring NPOs and the application of the Codes 
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Measuring NPOs and the application of the Codes- continued 

In this respect they must pay due regard to the section of the score card that relates to Socio Economic Development 

(SED) as this directly deals with the relationship between NPOs and Companies where companies use the services of 

NPOs to implement their SED activities.  According to the codes, SED Contributions must be given to NPOs for the 

purpose of facilitating income generating activities for specifically targeted beneficiaries as well as access for such 

beneficiaries.      

 

It should be noted that the  revised codes provide that until 10 October 2014, a measured entity may elect to use the 

Amended Codes of good practice or the Generic scorecard of the initial codes.  This therefore means that NPOs have 

this option because the Generic Scorecard includes the ownership element otherwise  NPOs will accordingly have to 

use the Revised Codes. 

 

 

 

As we consider the gains and challenges of 2013 one thing is certain, 2014 is geared to present a new set of challenges 

for most companies as they seek to strengthen the implementation of their sustainable practices.  Companies will likely 

need to have a stronger  united front on corporate sustainability so as to boost their  corporate reporting on Economic, 

Social and Governance. This will surely increase reporting and thus enhance overall business transparency. 

In 2014 companies will need to consider whether they have the internal capability to manage the impact of their 

operations and to turn sustainability challenges into business growth opportunities.  Companies will need to also 

consider whether or not they are providing the innovation and solutions needed for smart, sustainable and inclusive 

growth.  As new strategies or updates to current strategies are considered for 2014, most CEOs will keep in mind the 

fact that the UN Global Compact Accenture CEO Study on Sustainability 2013 indicates that most CEOs have their 

doubts regarding the progress made in the implementation of sustainable practices.  These findings should not be over 

looked given the fact that the study was based on a survey of 1,000 CEOs across 103 countries and 27 industries who 

gave insight into their views on the pathway towards a sustainable economy.  If 2013 is anything to go by, 2014 should 

be the year in which most companies seek more collaborative projects and greater innovation so as to enhance impact.    

It  should also be the year in which active intervention by government should be required in order to align public policy 

and to step up efforts to provide an enabling environment for the private sector to advance sustainability. To this end, 

reporting should be seen as a way of helping to improve business performance and a way of ensuring that smart  

 

public policies create the right framework conditions and eco-systems for sustainable business growth. 

Lastly, the energy and commitment of middle management to move the CSR agenda upward inside their companies 

should not be over looked.  As their CEOs (and CFOs) are doubtful about the link between sustainability and revenue 

growth and shareholder value, they should be supported in trying to implement relevant benchmarks.   

                                       Transparency:  Setting the agenda for 2014 
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Development, Poverty Alleviation and Social Business     9 December 2013 

Community Investment and Development      11-12 December 2013 

 


